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Medium-term Implications tor LFP
in the Post-pandemic worlo



-actors we observe

VVomen

Access to childcare, maternity

leave and general workplace
flexibility

 Remote - Women are 247%
more likely to search for
remote jobs

e Entrepreneurial activity -
The rate ot women founding
companies outpaced that of

men in 2021.

_abor Force Participation

Aging Populations

VWe see evidence that older
generations changed their
behavior since the pandemic

* (Older works transition far less
than expected and have
pecome less dynamic in
allsigle

Technological Skills

Automation € =2 Tech

advances and rising
educational attainment can
increase returns to work.

* Jobs performed by those
with lower educational
attainment (high school
diploma and associate
degree) have changed more
than those with higher
educational attainment (for
bachelor, masters and
doctoral degree).



In March 2020 only every * Remote jobs attract over 2.0 times the share of job applications

1in 6/ paid jolbs
in the U.S. offered remote work. By
the start of 2022 that number

ballooned to

nearly 1in o ,

compared to on-site jobs.

» (Given a choice, job seekers will search hybrid 69% of the time
over remote or on-site.

* LinkedIn Glint survey data indicate 8/% of employees would
orefer to stay remote at least half of the time, (Summer 2021).

VWomen are 257% more likely than men to apply to remote work.

50% 44%

of applications to remote jobs

40%

Remote roles are
highly attractive

making up only 16% of open jobs, 20% 16%

of open jobs are remote

30%

but attracting over 40%their share
of job views and 447% of

applications o

10%
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As of Feb 2022:

20% of all paid jobs on LinkedIn.

Remote \\Vork:

attract a 00% of applications for the first time and
45% of views as compared to on-site jobs.

0O .
20 /O O f]ObS . 34% ot US companies offered open remote jobs, an

increase from 26.6% in February 2021.

Technology, Information, and Media (40.5%),

5 OO/O Of Op p ] ICO'lLlOﬂ S | Protessional Services (32.2%), and Education

(50.5%) industries had the largest percentage of

remote job postings.

Retail (1.17%), Accommmodation Services (2.4%), and
Construction (3.1%) industries had the lowest

percentage of remote job postings.



_inkedIn Hiring Rate by Generation

iring has gapped out for older workers.
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How Jobs Predominantly Performed by Holders of Education

degrees between 2010o- QOQO

Top Job predominantly
performed by holder

Average Similarity for

Education Attainment

(relative to others) Top 5 Top 10 Top 100
High School Diploma Truck Driver 65% 56% 67%
Associate Degree Electronic Technician 63% 6/7% 68%
Bachelor Degree Search Consultant /5% /5% /7%
Masters Degree Legal Officer /9% /8% /5%
Doctoral Degree Surgeon /5% /6% /4%

Jobs performed by those with lower educational attainment (skill similarity < /0% tor high school diplomao
and associate degree) has changed more than those with higher educational attainment (skill similarity >
/0% for bachelor, masters and doctoral degree)




s the Great Resignation/Reshuttle
Transitory or Permanent?
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Index (January 1

Job posting trends on LinkedIn

After record growth in 2021, job posting growth is leveling oft

Job Postings: 2022 Growth Much Slower than 2021

Job posting YoY growth
U.S. Feb 2021 vs. Feb 2022
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Job Seeking Behavior
Feb 2021- Feb 2020

Applications per Job

Job competition: the average number of
applications made for each job posted on LinkedIn
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Application per Job
U.S. February 2021 to February 2022

Feb Mar Apr May Jun Jul Aug Sep Oct Nov Dec Jan Feb

Application to Jobs per Applicant

* Job seekerintensity: The higher the number,
the more intense the job seeking behavior of
the applicant

Application to Jobs per Applicant
U.S. February 2021 to February 2022
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LinkedIn Hiring Rate

The share of US members hired, based on profile.

Hiring is running at a pre-pandemic rate but is softening from extraordinary increases in 2021
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Job Transitions Overall
The share ot US members changing jolbs rose +30.07% Y/Y and +21.1% Y/2Y.

This increase was slower than the +36.9% Y/Y and 28./7% Y/2Y seen last month. This marks the eleventh straight month that the Y/Y rate
has remained above +307%.

T100°%%6
S80°%%6
S O°%o
40°%%6

20°%%

O <o

—20°%%

—40%%

—-&60°%%
2016 2017 20138 2019 2020 2021 2022

Transitions represent the 3-month moving average of US members, changing jobs and excludes first jobs, student jobs, side jolbs, and internships



Job [ransitions by Income

By Income members job transitions are closely associated. Lower incomes strata often exceeded higher
income strata, particularly early on in the pandemic.
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O

ob Transitions by Generation

T

a

ne Y/Y increase in Gen Z job transitions (+48%) exceeds that of Millennials (+26%), Gen X (+19.4%),

nd Boomers (2.7%) tfrom December 2021 to February 2022 compared to pandemic levels in December

2020 to February 2021.
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-ewer women hold leadership
positions than men



L eadership Suite Gender Imbalance by Cour

try

Out of the countries considered, United States has the highest share ot women in leadership (367%),
while India has the lowest (18%).
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Leadership represents Director+ positions



L eadership Suite Gender Imbalance by Industry

This Share of women leaders varies across industries, from the Education industry (467%) to

g O
Construction (167 )
Share of females in leadership positions by industry — Global Data
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VWomen make it to leadership
faster than men...



...out they have a shorter window
of opportunity to get there



Thank You
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